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Resumen 

 

Los medios digitales hoy tienen tal influencia que ya no podemos prescindir de 

ellos. El problema es que no es fácil conocer los límites de su uso para que, junto a sus 

indudables ventajas, evitemos muchos problemas que se presentan en el orden humano, 

en especial con jóvenes, uno de ellos es el daño a su autoestima. Por este motivo se ha 

planteado este estudio, con la finalidad de proporcionar unas directrices bioéticas para el 

uso de redes sociales, en concreto TikTok e Instagram, entre los jóvenes universitarios, 

las cuales contribuirán a salvaguardar una autoestima sana.  Se ha realizado para ello una 

revisión de los principales conceptos sobre la autoestima y un análisis del entorno cultural 

de estos jóvenes.  Luego se describen las características técnicas de las dos redes sociales 

objeto de estudio y se ha visto el influjo negativo.  Finalmente, partiendo de los principios 

de la bioética y de la antropología personalistas se ha podido plantear una serie de 

directrices bioéticas para proteger la autoestima del joven universitario. Este estudio 

cualitativo se ha realizado en base a literatura científica y libros actualizados en el tema.   

Palabras claves: autoestima y redes sociales, adicciones, directrices bioéticas. 
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Abstract 

 

Digital media today have such influence that we can no longer do without them. 

The problem is that it is not easy to know the limits of its use so that, along with its 

undoubted advantages, we avoid many problems that arise in the human order, especially 

with young people, one of them is damage to their self-esteem. For this reason, this study 

has been proposed, with the aim of providing bioethical guidelines for the use of social 

networks, specifically TikTok and Instagram, among young university students, which 

will contribute to safeguarding healthy self-esteem. For this purpose, a review of the main 

concepts of self-esteem and an analysis of the cultural environment of these young people 

has been carried out. Then the technical characteristics of the two social networks under 

study are described and the negative influence has been seen. Finally, based on the 

principles of bioethics and personalist anthropology, it has been possible to propose a 

series of bioethical guidelines to protect the self-esteem of young university students. This 

qualitative study has been carried out based on scientific literature and updated books on 

the subject. 

Keywords: self-esteem and social networks, addictions, bioethical guidelines. 

 

  


